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EXECUTIVE SUMMARY

•	 Brands are switching to digital fashion to reduce con-
sumption and waste.
Climate change has put “eco-anxiety” on consumers, leading to 
digital consumption with zero waste.

•	D igital fashion shows are still significantly less engaging 
on social media compared to the traditional catwalk. 
With uncertainty for the future, brands are increasing their 
engagement with CGI, video games and innovative digital adver-
tisement.

•	 Mayor luxury brands stepping away from the traditional 
fashion calendar

International lockdowns forced brands to market products 
digitally and with little equipment- creating a new DIY home 
style.

•	T hrough digitalization and social media, smaller brands 
might now have a chance to be recognized.
Brands are investing in digital fashion.
Multichannel campaign strategies are starting to include inter-
active digital and virtual components.
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INTRODUCTION

The primary aim of this report is to summarize conducted research and an-
alyze the current trends regarding the digitalization of product advertise-
ment. With supporting examples, the report presents new ways digitalization 
tailored to the current consumer. Drivers of change behind the trend are 
provided and applied to form a design solution, leading a way of innovation 
until 2023. 

With the rise of Covid-19 self- quarantining, the future of fashion is un-
certain. The way fashion is presented and consumed could change forever. 
Many designers have attempted to work around the pandemic, using it as 
a source of inspiration while still trying to retain the traditional ethos of 
fashion campaigns and fashion shows (Bakumenko, 2020). Other brands 
pushed towards something completely new.

CGI art by Cameron-James Wilson (2020) 4



CYPHER- CRACKING THE CODE OF DIGITAL CONSUMPTION
MACRO TREND

Based on the fashion brands that released digital content on 2020 men’s 
fashion week in Milan and Paris, none achieved the engagement compared 
to last year. Digital shows, videos and presentations generated less than 
one-third as much online engagement. The all-digital London Fashion 
Week lost 55% of social media engagement compared to January 2020 
(Mondalek, 2020).

It is difficult to immediately achieve the right formula for digital presen-
tation. Efforts ranged from digital presentations, collection film, CGI 
visuals, animations, livestreams to simple DIY style visuals. Brands were 
either creating detailed digital presentations for press and buyers or pri-
oritized going viral to cater towards consumers (Mondalek, 2020).
However, brands may see more long-term engagement as the posts live 
online and more consumers find it. 

A new regime requires a new system. The majority of brands failed to ace 
the innovation aspect of a digital show as leaning on digitalizing the tra-
ditional catwalk feels tone-deaf and outdated. True success is in merging 
the two worlds to create impactful, share-worthy moments both on and 
offline. Brands need to consider their ways of packaging and distributing 
their digital assets, to provide the media and influencers with the right 
content to reach the right consumer. The focus should be on amplifica-
tion rather than digitization (Mondalek, 2020).

The general shift towards digital solutions will drive the use of digital 
fashion from the design and production phase, right through to purchas-
ing and wearing in digital realms, including on social media and in games 
(Roberts-Islam, 2019).
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MACRO TREND CONSUMER ANALYSIS

Digital presentation is predominantly targeted to Generation Z for their 
tech-savvy skills and digital dexterity towards social media and gaming (Es-
trella and Reach, 2020).

Aged 10 to 23

Additionally, Generation Y are also known as digital natives, however Gen-
eration Z is more comfortable within the field of digital innovation explored 
in this report (Iberdrola, 2020).

Aged 24 to 39

Interests:
Social Media (Instagram, Tiktok)

Fashion

Aesthetics

Environmentalism

Sustainability

Re- and upcycling

Zero waste

Politics

Technology
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COMUPTER GENERATED IDIVIDUALISM
MICRO TREND

Interest towards artifice and illusion is rising 
rapidly, from CGI social media influencers, im-
mersive mixed-reality brand experiences to 
AI-fuelled avatars (Roberts-Islam, 2019).

3D is used in many industries such as food and 
cars. Fashion and CGI, however, is a relatively 
new concept. CGI offers freedom and an ad-
vantage in terms of creating images that would 
be much harder to do in real life when pho-
tographers are only relying on a camera. Many 
recent CGI fashion visuals have been born out 
of government-imposed lockdowns as ex-
perimentation with digital imagery is gaining 
momentum, according to image-maker Nick 
Knight: “We are at the tip of the iceberg” (Mil-
ner, 2020).

UE4 real-time cloth simulation and fabric rendering
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GUCCIFEST

In May 2020, Gucci’s Alessandro Michele announced that he would aban-
don the tradition of seasonalities. As a substitute GucciFest was launched 
as a series of short films. GucciFest is positioning Michele and Gucci at the 
centre of the cultural conversation (Baskin, 2020).

London-based designer Gareth Wrighton designed a trailer for an imagina-
tive video game with existential characters. It is a virtual post-apocalyptic 
dystopian take on the commercial mecca of America (Wrighton, 2020).

“The Maul”, Gareth Wrighton, Gucci Fest (2020)
9



CGI FABRIC

In July 2020, Anaïs Lamellière, Material design-
er for 3D&I at Adobe, released a collection of 
procedural materials and designs dedicated to 
fashion production. The emphasis is on por-
traying color, texture and movement within a 
digital fabric.

From concept to final render- one video takes 
less than two weeks to create (Lamellière, 
2020).
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BRIA

BRIA reimagines the fashion design process 
by turning manual garment creation into a 
digitized process. The use of 3D design and 
rendering softwares eliminate the need for 
physical samples and fittings, yet still allows 
potential physical manufacturing (Augmented 
fashion, 2020).

BRIA: reducing textile waste (2019) 
11



DIGITAL INFLUENCER

The image reached four times more likes compared to other posts.

Shudu X Ferragamo

Shudu X  Balmain

In 2017, photographer Cameron James-Wil-
son created a first ever digital supermodel. A 
single image takes about two weeks of planning 
and three full days work. The model named 
Shudu gained coverage when Fenty shared an 
image of her wearing the brand’s lipstick (Shu-
du, the First Digital Supermodel, 2020).

Although with a the large following, digi-
tal models are currently taken as art pieces. 
This might change as major fashion brands are 
starting to cast digital models in campaigns 
(Shudu, the First Digital Supermodel, 2020).

Olivier Rousteing cast three CGI models for 
his latest Balmain Pre-Fall 2018 campaign 
(Weiss, 2018).
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VIRTUAL FASHION COLLECTION

Patrick McDowell

In July 2020, The British designer released a virtual fashion show. 
Considered as both inclusive and accessible, the designer thinks 
this way of presenting could be one of the most dynamic growth 
areas in the sustainable fashion movement (Murray-Nag, 2020).

Patrick McDowell  “Catholic Fairytales” 2020 Collection
13



VIRTUAL FASHION COLLECTION

GCDS SS21

In the video released on their website, gcds.it, 
GCDS takes the viewer on a journey to an al-
ternate universe with animated models walking 
down a runway. GCDS collaborated with Dua 
Lipa, Raisa Flowers, Aweng Ade-Chuol, and a 
few more public figures who can be seen in the 
front row of the virtual show.

The visuals are highly creative and expressive. 
Though the collection is reminiscent to what 
the brand usually offers, it is an entirely cap-
tivating and boundary-pushing show. GCDS 
SS21 presents a true reflection of what’s hap-
pening in the world (Bakumenko, 2020).

Dua Lipa  and Anwar Hadid attend GCDS SS21 show
14



DIGITAL VISIONARIES
MICRO TREND

With digital presentations expected to become the 
next big industry trend, it is difficult to assess how 
does one stage a fashion show in the age of social 
distancing.
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ANGEL CHEN

In April 2020, Shanghai based designer An-
gel Chen presented her fall 2020 collection 
virtually on five different platforms including 
Instagram, Weibo and Douyin.

The final product is a six-minute video that 
shows her collection in a variety of digital en-
vironments (Yotka, 2020).

The models were filmed against a green 
screen and the visual effects were added with 
post-production.

The execution was successful as 40,000 
watched the show live on Tmall and retailers 
have placed orders after the stream. Chen be-
lieves a combination of both physical and dig-
ital might be optimal for digital presentations 
(Yotka, 2020).
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HELIOT EMIL

Danish brand HELIOT EMIL is 
known for their digital runway 
experience. The FW20 presenta-
tion took place in the midst of the 
COVID-19 crisis.

The viewer is in centre of the show 
in a 360-degree space, being able 
to physically explore the environ-
ment. The label worked with a 
360-degree camera and took one 
full day to produce. Fewer mod-
els were required comparing to a 
physical runway.
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IN-CAMERA VFX

In-Camera VFX means shooting real-time visu-
al effects during a live action film shoot. The 
technique relies on a mixture of LED lighting, 
live camera tracking to create seamless visual 
realms between foreground actors and virtu-
al backgrounds. Its replacing green- and blue 
screens and decreasing the time required to 
produce VFX visuals (In-Camera VFX Over-
view, 2020).

The Mandalorian (2019) is one of the first 
major productions to choose LED walls over 
green screens (Blake, 2020).

In-camera VFX within a LED volumeInside the volume, The Mandalorian (2019)

The Mandalorian (2019)
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VIRGIL ABLOH

Louis Vuitton men’s SS21 campaign visual (2020)

„T
h

e 
A

d
ve

n
tu

re
s 

o
f 

Zo
o

o
o

m
 w

it
h

 F
ri

en
d

s“

Directed by Reggie Know

On July 10th, 2020, Virgil Abloh showcases his men’s SS21 col-
lection in „The Adventures of Zoooom with Friends“, a virtual ani-
mation presents his new collection “Message in a Bottle”. A color-
ful crew of animated characters is a nod to Virgil Abloh’s ongoing 
theme of boyhood (The Adventures of Zoooom with Friends by Vir-
gil Abloh for Louis Vuitton, 2020).
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GAMIFICATION
MICRO TREND

Brands are collaborating with 
gaming companies to advertise 
products to the youth. Collabo-
rations consist of physical col-
lection paired with digital prod-
ucts that can be purchased in the 
game.

Burberry launched its first fashion game (2019)20



THE SIMS X MOSCHINO

In 2019, The Sims™ collaborated with creative director Jeremy Scott to 
produce a Moschino collection for both real life and in-game. The pieces 
are inspired by their own ready-to-wear items, including styles from past 
collections (Moschino x The Sims, 2020).

The Sims X Moschino  (2019)
21



In 2019, Fortnite collaborated with 
Nike Air Jordans. The partnership in-
cludes purchasable in-game branded 
outfits and specials.
 
As cosmetics are an essential part of 
in-game digital identity, it’s clear that 
brands have taken note. With three in-
game crossovers in two months, it can 
be assumed that this trend has yet to 
reach its full potential (Byrne, 2019).

FORTNITE X NIKE AIR JORDANS

Fortnite collaborates with Nike (2019)
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LEAGUE OF LEGENDS X LOUIS VUITTON

Louis Vuitton collaborates with League of Legends (2019)

In 2019, Louis Vuitton and 
League of Legends released a 
physical collection along with 
digital in-game items, such as 
skins and a chest. 
 
Players can earn skins by play-
ing a certain amount of games 
during a certain time period, 
collecting in-game currency af-
ter each game that will let them 
unlock it. The collaboration is 
ongoing as more skins are un-
locked (Heron-Langton, 2019).
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ZEPETO X LOUBOUTIN

In 2018, South Korean app developer SNOW released Zepeto. 
An avatar-based social network for teens where used can cus-
tomize their appearance, outfits and homes (Haskins, 2018).
 
In October 2020, Christian Louboutin prsented his SS21 collec-
tions in-game during Paris Fashion Week (Socha, 2020).

Zepeto collaborates with Christian Louboutin (2020)
24



BALENCIAGA’S VIDEO GAME

Balenciaga is due to launch their AW21 collection in an original 
video game (Afterworld: The Age of Tomorrow) on 6th of De-
cember 2020. The platform offers players to  navigate through 
a virtual realm, completing tasks and meeting characters dressed 
in the new collection.

Afterworld: The Age of Tomorrow (2020)
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DO IT YOURSELF / LIVE
MICRO TREND

The rise of live-streaming platforms is bringing out more influencer marketing 
activity within this content. This includes platforms such as:

•	 Video game streaming sites (Twitch, Mixer, DLive)
•	L ive video feeds on social media (Facebook Live, YouTube Live, Periscope) 

(Go Live - Advertising in live-streaming, 2020)

With 83% of Instagram users say they find new products or services by browsing 
the platform (How Instagram boosts brands and drives sales, 2019), live video can 
be an effective tool to highlight products and host events. In fact, 82% of people 
prefer live video to social posts.

Live platforms in order of preference:

Livestream: 45%
Facebook Live: 66%
YouTube Live:70% 

(Golum, 2017)
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CHIPOTLE BON APPETIT ORIGINS
Chipotle is a fast food chain serving Mexican 
food and the company uses Instagram Live to 
share recipes (Sheng, 2020).

Bon Appetit, a magazine focusing on cooking 
and recipes, used Instagram Live as an oppor-
tunity to host a virtual dinner party with var-
ious celebrity guests. Each guest pairing was 
also creatively named after courses of a meal, 
from appetizer to digestif (Sheng, 2020).

The aim was to create a laid-back, yet engag-
ing atmosphere as chefs and guests carried out 
relaxed and casual conversations. For those 
watching, this could’ve been an immersive ex-
perience to feel as if they were chatting with 
their friends over dinner (Sheng, 2020)

Origins is a cosmetics company creating prod-
ucts from naturally-derived ingredients. The 
company aligns Instagram Live with their brand 
by showcasing products and hosting conversa-
tions about skincare (Sheng, 2020).

Products are presented up close to the cam-
era. Collaborators share their stories, which 
provokes viewers to consider how they can 
incorporate the product into their own rou-
tines, which ultimately pushes them closer to 
purchase (Sheng, 2020).

Products online often only show the packag-
ing of the product, therefore revealing what 
the product itself looks gives a better under-
standing of how they might expect the product 
to look and feel (Sheng, 2020).

Chipotle’s executive chef shares how to 
make margaritas for Cinco de Mayo (Sheng, 
2020).	

27



JACQUEMUS SUMMER 2020 DIGITAL AD CAMPAIGN

Balenciaga is due to launch their AW21 collection in an original video game (After-
world: The Age of Tomorrow) on 6th of December 2020. The platform offers players 
to  navigate through a virtual realm, completing tasks and meeting characters dressed 
in the new collection.

The collection was promoted by Bella Hadid in the first fashion campaign shot over 
FaceTime.

Aptly titled “Jacquemus at home”, the campaign sees Hadid modelling pieces from the 
spring 2020 collection that was shown last June, in celebration of the designer’s 10-
year anniversary (Davis, 2020).

Jacquemus by creative director Simon Porte Jacquemus
28



CHRISTINA SEEWALD FW20

Austrian designer Christina Seewald released her FW20 presentation as a series of videos of 
the self-styled models. Seewald’s team created Dropbox files for each model along with visual 
guidelines. The short videos were published on Instagram (Kendall, 2020).

Christina Seewald FW20 campaign (2020)
29



FUTURE: DEMOCRATIZATION OF VIRTUAL ASSETS

Upcoming technology will develop digital fashion. As the world 
becomes more unstable, new ways of production are implemented. 
Virtual fashion will be incorporated into everyday life through 
social media - a green movement with influencers getting praised 
and acknowledged for that aspect of their lifestyle.

As the health and wellbeing of western populations remain un-
certain, the new form of social distancing and hygiene measures 
will affect the new normal. As distanced individuals, social me-
dia users will crave a more in-depth communication. Social media 
will develop into an avatar-based network, having more support 
for digital catwalks, avatar customization and experience based 
“gaming.” To support this, brands are increasing their engage-
ment with CGI, video games and innovative digital advertisement.

With the rise of eco-anxiety on consumers, digital consumption 
will gain momentum as the only zero waste fashion brand. Mul-
tichannel campaign strategies are starting to include interactive 
digital and virtual components.
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CREATIVE PROPOSAL: VIRTUAL REALM

The virtual material provided by 
brands will allow them to intervene 
into customers social media. Brands 
are going to create visual assets 
into which the customer can place 
their own avatar. Users can change 
lighting, location and create images 
or short videos engaging with other 
users that can be shared on multiple 
platforms, primarily Instagram and 
TikTok. The virtual assets are highly 
customizable and visually realistic 
including locations (environment 
scanned with a smartphone camera), 
lighting (adjusted by user), audio, 
text and branded apparel.
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