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EXECUTIVE SUMMARY

. BRANDS ARE SWITCHING TO DIGITAL FASHION TO REDUCE CON-
SUMPTION AND WASTE.

CLIMATE CHANGE HAS PUT “ECO-ANXIETY” ON CONSUMERS, LEADING TO
DIGITAL CONSUMPTION WITH ZERO WASTE.

o DIGITAL FASHION SHOWS ARE STILL SIGNIFICANTLY LESS ENGAGING
ON SOCIAL MEDIA COMPARED TO THE TRADITIONAL CATWALK.

WITH UNCERTAINTY FOR THE FUTURE, BRANDS ARE INCREASING THEIR
ENGAGEMENT WITH CGl, VIDEO GAMES AND INNOVATIVE DIGITAL ADVER-
TISEMENT.

o MAYOR LUXURY BRANDS STEPPING AWAY FROM THE TRADITIONAL
FASHION CALENDAR

INTERNATIONAL LOCKDOWNS FORCED BRANDS TO MARKET PRODUCTS
DIGITALLY AND WITH LITTLE EQUIPMENT- CREATING A NEwW DIY HOME
STYLE.

o THROUGH DIGITALIZATION AND SOCIAL MEDIA, SMALLER BRANDS
MIGHT NOW HAVE A CHANCE TO BE RECOGNIZED.

BRANDS ARE INVESTING IN DIGITAL FASHION.

MULTICHANNEL CAMPAIGN STRATEGIES ARE STARTING TO INCLUDE INTER-
ACTIVE DIGITAL AND VIRTUAL COMPONENTS.

CENTS T
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INTRODUCTION

THE PRIMARY AIM OF THIS REPORT IS TO SUMMARIZE CONDUCTED RESEARCH AND AN-
ALYZE THE CURRENT TRENDS REGARDING THE DIGITALIZATION OF PRODUCT ADVERTISE-
MENT. WITH SUPPORTING EXAMPLES, THE REPORT PRESENTS NEW WAYS DIGITALIZATION
TAILORED TO THE CURRENT CONSUMER. DRIVERS OF CHANGE BEHIND THE TREND ARE
PROVIDED AND APPLIED TO FORM A DESIGN SOLUTION, LEADING A WAY OF INNOVATION
UNTIL 2023.

WITH THE RISE OF CoVvID-19 SELF- QUARANTINING, THE FUTURE OF FASHION IS UN-
CERTAIN. THE WAY FASHION IS PRESENTED AND CONSUMED COULD CHANGE FOREVER.
MANY DESIGNERS HAVE ATTEMPTED TO WORK AROUND THE PANDEMIC, USING IT AS
A SOURCE OF INSPIRATION WHILE STILL TRYING TO RETAIN THE TRADITIONAL ETHOS OF
FASHION CAMPAIGNS AND FASHION SHows (BakuMEenko, 2020). OTHER BRANDS
PUSHED TOWARDS SOMETHING COMPLETELY NEW.

CGI ART BY CAMERON-JAMES WILSON (2020)



MACRO TREND
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ACRO TREND CONSUM

N IS PREDOMINANTLYATARGETED TO INTERESTS:
DIGITAL DEXTERITY / SociaL MepiA (INSTAGRAM, TIKTOK)
FASHION

AESTHETICS

ENVIRONMENTALISM
SUSTAINABILITY

ADDITIONALLY, GENERATION Y ARE ALSO KNOWN AS DIGITAL NATIVES, HO RE- AND UPCYCLING

' ERATION Z IS MORE COMFORTABLE WITHIN THE FIELD ¢ ZERO WASTE
IN THIS REPORT (IBERDROLA, 2020). PouiTics
TECHNOLOGY
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CoviD-19 WORLDWIDE NATIONAL LOCKDOWN RE-
STRICTIONS FORBID PUBLIC GATHERINGS (UK Gov-
ERNMENT, 2020).

US ELEcTION

MANY COMPANIES STORES ARE IN CITY CENTER LO-
CATIONS; POTENTIAL TERRORISM THREATS HAVE AF-
FECTED TOURISM AND FOOTFALL IN SHOPPING MALLS.

Economic
CoviD-19 LOCKDOWN FORCES MANY BUSINESS TO
ADAPT OR cLosE (Hui, 2020).

COMPANIES ARE PREPARING FOR BREXIT LAWS. MAIN
ISSUES TO BE EXPECTED WITH THE SUPPLY CHAIN, CUS~-
TOM TARIFFS AND WORKFORCE (Overview, 2020).

CHANGE IN CONSUMER SPENDING HABIT CHANGES IN-
CREASE PRESSURE ON CERTAIN GOODS WHILST OTH-

ERS ARE IN DECLINE.

MANUFACTURING SITES IN THE UK ARE EXPENSIVE TO

* CULTURAL DIVERSITY IN MEDIA.

CURRENT CLOTHING RANGE DOES NOT CATER TO ALL
AGES, BODY SHAPE AND GENDER.

RewiIRING FAsHION 1S A crouP oF CEOs AND RE-
TAIL EXECUTIVES FROM AROUND THE WORLD WHO
CHALLENGE FASHION TO BE SLOWER TO FIGHT OVER
CONSUMPTION AND POLLUTION (REWIRING FASHION,
N.D.).

DIGITAL IS CHANGING FASHION WEEK. DESIGNERS ARE
QUESTIONING WHETHER IT MAKES SENSE TO SHOW SO
OFTEN AT FASHION WEEKS IN A DIGITAL WORLD (GOH,
2020).

TecHNOLOGICAL

3D DIGITAL DESIGN AND AUGMENTED REALITY TO RE-
DUCE TEXTILE WASTE IN THE FASHION INDUSTRY AND
CARBON EMISSIONS GENERATED IN THE PRE-CON-
SUMER PHASE OF THE FASHION INDUSTRY. £5-7 BIL-
LION IS SPENT ON PHYSICAL SAMPLING IN THE APPAR-

ENTIRE SUPPLY CHAIN, CREATE EFFICIENT WORKFLOWS,
AND SHORTEN TIME TO MARKET. OPTITEX PROVIDES A
piciTAL cLoup (O/CLOUD), WHICH LETS THE USER
DISPLAY ALL STYLES AND COLORWAYS BEFORE PRE-
PARING THE FIRST PHYSICAL PROTOTYPE AND COM-
MUNICATE WITH THEIR TEAMS AND COLLEAGUES IN A
CENTRALIZED LocATION (O/CLoup, 2020).

3D DicitaL DesicN

. A LUXURY BRAND WORKING REDUCED THE AV-
ERAGE TIME TO MARKET PER STYLE FROM 3 MONTHS
TO 2 Weeks (RoBerTs-IsLam, 2019).

. BY GOING DIGITAL, ADIDAS WAS ABLE TO ELIM-

INATE CLOSE TO 1.5 MILLION PHYSICAL SAMPLES BE-
TWEEN 2010 anp 2013 (RoBerTs-IsLaM,
2019).

A PREFERENCE FOR ONLINE SHOPPING IS AN INCREAS~-
INGLY POPULAR TREND BY OLDER POPULATIONS.

DATA STORAGE CONFIDENTIALITY AND CONSUMER

RIGHTS.

CEIART BY MARK CHANG (2020)

. RUN. i 4
\ EL INDUSTRY EACH YEAR. THESE SAMPLES OFTEN END  NEED TO IMPROVE TECHNOLOGY FOR ANALYTICS AND

’f ’ A . i UP BEING BURNED OR THROWN IN LANDFILL (ROB- BUYING INTELLIGENCE. ﬁk
! \

i g

i Socia ERTS-IsLam, 2019). N

( PEOPLE ARE EXPERIENCING ECO-ANXIETY CAUSED BY NHS RANSOMWARE: RISE IN CYBERCRIME RISK TO .2

THE CLIMATE CHANGE, POLLUTION AND OVER-CON- v
- OPTITEX SOFTWARE SOLUTIONS INCLUDE 2D DESIGN DATA PROTECTION AND OPERATIONAL STABILITY.

AND 3D VISUALIZATION PLATFORMS THAT COVER THE

/ ’ SUMPTION.

_.4
T



~

-

/"

COMUPTER GENERATED IDIVIDUALISM

MICRO TREND™
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I tqest towardsg |f|ce .and illusion is-rising,

ly, from CGl ial media mfluencer:{ im-
- ive mixed- reaﬁty; bfal’id experlences to
Al

= uelled/avatars(Roberfs Islam, 2919)

3D,;15 Used in many industries such as food and
¢ars. Fashion and CGl,'however, is a relatively
new concept. CGl offers freedom and an ad-

: vagitageln terms of creating images that would

r*be much harder to do in real life when pho-

A teg hers are only relying on a camera. Many
e

nt CGI fashion visuals have been born out
of government-imposed lockdowns as ex-
perimentation with digital imagery is gaining
momentum, according to image-maker Nick
Knight: “We are at the tip of the iceberg” (Mil-
ner, 2020).
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GUCCIFEST

IN May 2020, Guccr’'s ALESSANDRO MICHELE ANNOUNCED THAT HE WOULD ABAN-
DON THE TRADITION OF SEASONALITIES. AS A SUBSTITUTE GUCCIFEST WAS LAUNCHED
AS A SERIES OF SHORT FILMS. GuccIFEST 1s PosITIONING MicHELE AND Gucci AT THE
CENTRE OF THE CULTURAL CONVERSATION (BaAskin, 2020).

LoNDON-BASED DESIGNER GARETH WRIGHTON DESIGNED A TRAILER FOR AN IMAGINA-
TIVE VIDEO GAME WITH EXISTENTIAL CHARACTERS. IT IS A VIRTUAL POST-APOCALYPTIC
DYSTOPIAN TAKE ON THE COMMERCIAL MECCA OF AMERICA (WRIGHTON, 2020).
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BRIA

BRIA REIMAGINES THE FASHION DESIGN PROCESS
BY TURNING MANUAL GARMENT CREATION INTO A
DIGITIZED PROCESS. THE USE OF 3D DESIGN AND
RENDERING SOFTWARES ELIMINATE THE NEED FOR
PHYSICAL SAMPLES AND FITTINGS, YET STILL ALLOWS
POTENTIAL PHYSICAL MANUFACTURING (AUGMENTED
FASHION, 2020).

BR\A:EDUC\NG TEXTILE WASTE (2019)
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OTOGRAPHER CAMERON JAMES-WIL-

A FIRST EVER DIGITAL SUPERMODEL. A D I G I TAL I N F LU E N C E R

TAKES ABOUT TWO WEEKS OF PLANNING
ULL DAYS WORK. THE MODEL NAMED
D COVERAGE WHEN FENTY SHARED AN
2 WEARING THE BRAND'S LIPSTICK (SHU-
DicitaL SupermMODEL, 2020).

EENIMACENREAE HED FOUR TIMES MORE LIKES COMPARE DL TO Of H S
t‘ 1

.

ITH A THE LARGE FOLLOWING, DIGI-
ARE CURRENTLY TAKEN AS ART PIECES.
HANGE AS MAJOR FASHION BRANDS ARE
CAST DIGITAL MODELS IN CAMPAIGNS
FirsT DiciTAL SuPERMODEL, 2020).

%

STEING cAST THREE CGIl MODELS FOR
BALMAIN PRrRe-FaLL 2018 campaIGN

y

SHUDU X BALMAIN - =

SHUDU X FERRACAMO
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PaTriIcCk McDoOWELL

IN JuLy 2020, THE BRITISH DESIGNER RELEASED A%AL FASHION SHOW.
CONSIDERED AS BOTH INCLUSIVE AND ACCESSIBLE, THE DESIGNER THINKS
THIS WAY OF PRESENTING COULD BE ONE OF THE MOST DYNAMIC GROWTH
AREAS IN THE SUSTAINABLE FASHION MOVEMENT (Murray-Nag, 2020).
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PATRICK MCDOWELL“CATHOLIC FAIRYTALES" 2020 COEERECTION



VIRTUAL FASHION COLLECTION

GCDS SS21
IN THE VIDEO RE

TERNATE UNIVERS
DOWN A RUNWA
Lirpa, RAIsA FLO
FEW MORE PUBLIC
FRONT ROW OF T

THE VISUALS ARE
THOUGH THE coO
THE BRAND USUA
TIVATING AND B¢
SS21 PRESENTS

PENING IN THE W

DUA LIPA AND ANWAR HADID ATTEND GCDS S521 sHOW




DIGITAL VISIONARIES

MICRO TREND

WITH DIGI
NEXT BIG
DOES ONE.S

DISTANCIN( o

PECTED TO BECOME THE
JIFFICULT TO ASSESS HOW
IN THE AGE OF SOCIAL



ANGEL CHEN

IN ApPriL 2020, SHANGHAI BASED DESIGNER AN-
GEL CHEN PRESENTED HER FALL 2020 COLLECTION
VIRTUALLY ON FIVE DIFFERENT PLATFORMS INCLUDING
INsTAGRAM, WEIBO AND DouyiN.

THE FINAL PRODUCT IS A SIX-MINUTE VIDEO THAT
SHOWS HER COLLECTION IN A VARIETY OF DIGITAL EN-
VIRONMENTS (YoTka, 2020).

THE MODELS WERE FILMED AGAINST A GREEN
SCREEN AND THE VISUAL EFFECTS WERE ADDED WITH
POST-PRODUCTION.

THE EXECUTION WAS successrFuL As 40,000
WATCHED THE SHOW LIVE ON TMALL AND RETAILERS
HAVE PLACED ORDERS AFTER THE STREAM. CHEN BE-
LIEVES A COMBINATION OF BOTH PHYSICAL AND DIG-
ITAL MIGHT BE OPTIMAL FOR DIGITAL PRESENTATIONS
(Yotka, 2020).

16



HELIOT EMIL

DaNisH BraNnD HELIOT EMIL s
KNOWN FOR THEIR DIGITAL RUNWAY
EXPERIENCE. THE FW20 PRESENTA-

TION TOOK PLACE IN THE MIDST OF THE
COVID-19 crisis.

THE VIEWER IS IN CENTRE OF THE SHOW
IN A 360-DEGREE SPACE, BEING ABLE
TO PHYSICALLY EXPLORE THE ENVIRON-
MENT. THE LABEL WORKED WITH A
360-DEGREE CAMERA AND TOOK ONE
FULL DAY TO PRODUCE. FEWER MOD-
ELS WERE REQUIRED COMPARING TO A
PHYSICAL RUNWAY.

HELIOT

EMIL ™

AW20 701 HIKING BOOTS

17



IN-CAMERA VFX

IN-CAMERA VFX MEANS SHOOTING REAL-TIME VISU-
AL EFFECTS DURING A LIVE ACTION FILM SHOOT. THE
TECHNIQUE RELIES ON A MIXTURE OF LED LIGHTING,
LIVE CAMERA TRACKING TO CREATE SEAMLESS VISUAL
REALMS BETWEEN FOREGROUND ACTORS AND VIRTU-
AL BACKGROUNDS. ITS REPLACING GREEN- AND BLUE
SCREENS AND DECREASING THE TIME REQUIRED TO
proDUCE VFX visuaLs (IN-CaMeErA VFX Over-
viEw, 2020).

THE MANDALORIAN (2019) IS ONE OF THE FIRST
MAJOR PRODUCTIONS TO CHOOSE LED wALLS OVER
GREEN SCREENS (BLakg, 2020).

INSIDE THE VOLUME, THE MANDALORIAN (2019)

THE MANDAIL ORIAN (2019)

18



VIRGIL ABLOH

ON JuLy 10TH, 2020, VIRGIL ABLOH SHOWCASES HIS MEN's SS21 coL-
LECTION IN ,, THE ADVENTURES OF ZOOOOM WITH FRIENDS®, A VIRTUAL ANI-
MATION PRESENTS HIS NEW COLLECTION “MESSAGE IN A BOTTLE”. A COLOR-
FUL CREW OF ANIMATED CHARACTERS IS A NOD TO VIRGIL ABLOH’S ONGOING
THEME OF BOYHOOD (THE ADVENTURES OF Z0OOOM WITH FRIENDS BY VIR-
ciL ABLOH For Louis Vuitton, 2020).

B
Lous oo ===
RS

e

LOUIS VUITTON MEN'S SS21 CAMPAIGN VISUAL (2020)



GAMIFICATION

MICRO TREND

BRANDS ARE COLLABORATING WITH
GAMING COMPANIES TO ADVERTISE
PRODUCTS TO THE YOUTH. CoLLABO-
RATIONS CONSIST OF PHYSICAL COL-
LECTION PAIRED WITH DIGITAL PROD-
UCTS THAT CAN BE PURCHASED IN THE
GAME.
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THE SIMS X MOSCHINO

IN 2019, THE SiIMS™ COLLABORATED WITH CREATIVE DIRECTOR JEREMY SCOTT TO
PRODUCE A MOSCHINO COLLECTION FOR BOTH REAL LIFE AND IN-GAME. THE PIECES
ARE INSPIRED BY THEIR OWN READY-TO-WEAR ITEMS, INCLUDING STYLES FROM PAST
coLLECTIONS (MoscHINo x THE Sims, 2020).

THE SIMS X MOSCHINO (2019)

21



FORTNITE X NIKE AIR JORDANS

IN 2019, FORTNITE COLLABORATED WITH
NIKe AIR JORDANS. THE PARTNERSHIP IN-
CLUDES PURCHASABLE IN-GAME BRANDED
OUTFITS AND SPECIALS.

As COSMETICS ARE AN ESSENTIAL PART OF
IN-GAME DIGITAL IDENTITY, IT'S CLEAR THAT
BRANDS HAVE TAKEN NOTE. WITH THREE IN-
GAME CROSSOVERS IN TWO MONTHS, IT CAN
BE ASSUMED THAT THIS TREND HAS YET TO
REACH ITS FULL POTENTIAL (BYRNE, 2019).

FORTNITE COLLABORATES WITH NIKE (2019)

22



LEAGUE OF LEGENDS X LOUIS VUITTON

-

=Y

IN 2019, Louis VUITTON AND
LEAGUE OF LEGENDS RELEASED A
PHYSICAL COLLECTION ALONG WITH
DIGITAL IN-GAME ITEMS, SUCH AS
SKINS AND A CHEST.

PLAYERS CAN EARN SKINS BY PLAY-
ING A CERTAIN AMOUNT OF GAMES
DURING A CERTAIN TIME PERIOD,
COLLECTING IN-GAME CURRENCY AF-
TER EACH GAME THAT WILL LET THEM
UNLOCK IT. THE COLLABORATION IS
ONGOING AS MORE SKINS ARE UN-
Lockeb (HeroN-LANGTON, 2019).

8.
k"

i

LOUIS VUITTON COLLABORATES WITH LEAGUE OF LEGENDS (2019)



IN 2018, SoutH KorReaN App DEVELOPER SNOW RELEASED ZEPETO.
AN AVATAR-BASED SOCIAL NETWORK FOR TEENS WHERE USED CAN CUS-
TOMIZE THEIR APPEARANCE, OUTFITS AND HOMES (HAskins, 2018).

IN OctoBER 2020, CHRISTIAN LOUBOUTIN PRSENTED HIS SS21 cOLLEC-
TIONS IN-GAME DURING PARIS FAsHION WEEK (SocHa, 2020).

\
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ZEPETO COLLABORATES WITH CHRISTIANELOUBOUTIN (2020)




BALENCIAGA'S VIDEO GAME

BALENCIAGA IS DUE TO LAUNCH THEIR AW21 COLLECTION IN AN ORIGINAL
vIDEO GAME (AFTERWORLD: THE AGE oF TOMORROW) ON 6TH oF DEe-
ceMBER 2020. THE PLATFORM OFFERS PLAYERS TO NAVIGATE THROUGH
A VIRTUAL REALM, COMPLETING TASKS AND MEETING CHARACTERS DRESSED

IN THE NEW COLLECTION.




DO IT YOURSELF / LIVE

MICRO TREND

THE RISE OF LIVE-STREAMING PLATFORMS IS BRINGING OUT MORE INFLUENCER MARKETING
ACTIVITY WITHIN THIS CONTENT. THIS INCLUDES PLATFORMS SUCH AS:

. VIDEO GAME STREAMING SITES (TwiTcH, Mixer, DLIVE)
. Live viDEO FEEDS ON soclAL MEDIA (FAceBook Live, YouTuse Live, PEriscopPE)

(Go Live - ADVERTISING IN LIVE-STREAMING, 2020)

WiTH 83% OF INSTAGRAM USERS SAY THEY FIND NEW PRODUCTS OR SERVICES BY BROWSING
THE PLATFORM (How INSTAGRAM BOOSTS BRANDS AND DRIVES SALES, 2019), LIVE VIDEO CAN
BE AN EFFECTIVE TOOL TO HIGHLIGHT PRODUCTS AND HOST EVENTS. IN FACT, 82% OF PEOPLE
PREFER LIVE VIDEO TO SOCIAL POSTS.

LIVE PLATFORMS IN ORDER OF PREFERENCE:

LivESTREAM: 45%
FaceBook Live: 66%
YouTuse Live:70%

(GoLum, 2017)
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CHIPOTLE

CHIPOTLE IS A FAST FOOD CHAIN SERVING MEXICAN
FOOD AND THE COMPANY USES INSTAGRAM LIVE TO
SHARE RECIPES (SHENG, 2020).

Margaritas for Cinco with Che

-

chipotle & - Follow
£ May 5 - was live

CHIPOTLE'S EXECUTIVE CHEF SHARES HOW TO
MAKE MARGARITAS FOR CINco DE Mavo (SHENG,
2020).

BON APPETIT

BoN APPETIT, A MAGAZINE FOCUSING ON COOKING
AND RECIPES, USED INSTAGRAM LIVE AS AN OPPOR-
TUNITY TO HOST A VIRTUAL DINNER PARTY WITH VAR-
IOUS CELEBRITY GUESTS. EACH GUEST PAIRING WAS
ALSO CREATIVELY NAMED AFTER COURSES OF A MEAL,
FROM APPETIZER TO DIGESTIF (SHENG, 2020).

THE AIM WAS TO CREATE A LAID-BACK, YET ENGAG-
ING ATMOSPHERE AS CHEFS AND GUESTS CARRIED OUT
RELAXED AND CASUAL CONVERSATIONS. FOR THOSE
WATCHING, THIS COULD'VE BEEN AN IMMERSIVE EX-
PERIENCE TO FEEL AS IF THEY WERE CHATTING WITH
THEIR FRIENDS OVER DINNER (SHENG, 2020)

ORIGINS

ORIGINS IS A COSMETICS COMPANY CREATING PROD-
UCTS FROM NATURALLY-DERIVED INGREDIENTS. THE
COMPANY ALIGNS INSTAGRAM LIVE WITH THEIR BRAND
BY SHOWCASING PRODUCTS AND HOSTING CONVERSA-
TIONS ABOUT SKINCARE (SHENG, 2020).

-

eel-Good Happy Hour:|
Skincare Swaps

A Up Next

PRODUCTS ARE PRESENTED UP CLOSE TO THE CAM-
ERA. COLLABORATORS SHARE THEIR STORIES, WHICH
PROVOKES VIEWERS TO CONSIDER HOW THEY CAN
INCORPORATE THE PRODUCT INTO THEIR OWN ROU-
TINES, WHICH ULTIMATELY PUSHES THEM CLOSER TO
PURCHASE (SHENG, 2020).

PRODUCTS ONLINE OFTEN ONLY SHOW THE PACKAG-
ING OF THE PRODUCT, THEREFORE REVEALING WHAT
THE PRODUCT ITSELF LOOKS GIVES A BETTER UNDER-
STANDING OF HOW THEY MIGHT EXPECT THE PRODUCT
TO LOOK AND FEEL (SHENG, 2020).

27



JACQUEMUS SUMMER 2020 DIGITAL AD CAMPAIGN
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UPCOMING TECHNOLOGY WILL DEVELOP DIGITAL FASHION. As THE WORLD
SR BECOMES MORE UNSTABLE, NEW WAYS OF PRODUCTION ARE IMPLEMENTED.
‘.-;'r B VIRTUAL FASHION WILL BE INCORPORATED INTO EVERYDAY LIFE THROUGH
e ; SOCIAL MEDIA - A GREEN MOVEMENT WITH INFLUENCERS GETTING PRAISED
AND ACKNOWLEDGED FOR THAT ASPECT OF THEIR LIFESTYLE.

S As THE HEALTH AND WELLBEING OF WESTERN POPULATIONS REMAIN UN-
fnze. CERTAIN, THE NEW FORM OF SOCIAL DISTANCING AND HYGIENE MEASURES
e WILL AFFECT THE NEW NORMAL. AS DISTANCED INDIVIDUALS, SOCIAL ME-
' DIA USERS WILL CRAVE A MORE IN-DEPTH COMMUNICATION. SOCIAL MEDIA
WILL DEVELOP INTO AN AVATAR-BASED NETWORK, HAVING MORE SUPPORT

FOR DIGITAL CATWALKS, AVATAR CUSTOMIZATION AND EXPERIENCE BASED

oy “CAMING.” TO SUPPORT THIS, BRANDS ARE INCREASING THEIR ENGAGE-
' MENT WITH CGlI, VIDEO GAMES AND INNOVATIVE DIGITAL ADVERTISEMENT.

WITH THE RISE OF ECO-ANXIETY ON CONSUMERS, DIGITAL CONSUMPTION
WILL GAIN MOMENTUM AS THE ONLY ZERO WASTE FASHION BRAND. MuL-
TICHANNEL CAMPAIGN STRATEGIES ARE STARTING TO INCLUDE INTERACTIVE
DIGITAL AND VIRTUAL COMPONENTS.
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